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Singapore is often described as a clean, modern, and multicultural city. It has
famous landmarks like the Merlion, Marina Bay Sands, and Gardens by the Bay.
But there is another side to Singapore that many people don’t notice: for years it
has quietly used “nudges” to guide people’s behavior. A nudge is a small “push”
in our surroundings that makes it easier to choose a better option, without
ordering people to do it. Because people still feel they are choosing freely,

nudges are often accepted more easily than strict rules.

The best-known example is the chewing gum ban. In Singapore, it is basically
against the law to buy or sell gum. Before the ban, people stuck gum on streets,
under desks, and even on train doors. This was unpleasant to clean. After the rule
was introduced, public spaces became much cleaner, and many people began to

associate Singapore with cleanliness and good manners.

Not all nudges are strict. At the Hawker Centre, many people enjoy cheap and
tasty local food, and some stalls make healthier dishes a little cheaper or put

signs next to them like “Healthier choice” or “We use healthier oil.” This guides
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customers toward choosing better food, but they still feel they are free to eat
whatever they like. The government’s National Steps Challenge does something
similar: People walk or exercise, collect points, and exchange them for prizes.

Being healthy becomes fun.

Other nudges are very simple. On train platforms, arrows show where to stand
and where people will get off. Train fares can be lower when you travel at less
busy times. Outdoor gyms are placed near housing blocks, so exercise becomes
an easy choice. These nudges are small, but together they change daily life. Do

you think these kinds of nudges would work in Japan, too?
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